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GOVERNMENT OF NAGALANi'

Information and 
. 
Public Relatisn. ,,Department

NOTIFICATTON
----.7 !,,:.... ."

Dt. Kohima, the 15 October, 1985:

No. IpT (PUB) ' -212183, The. question of fra-
ming the 'advertisement poliiy and 'set of "Rules for
the'issue of 'Government advertisement and,'the adv-

ertisement of the State Undertakings and 6ther Sta-

tutory Bodies has been: under consideration of the

Government for sometime. In supersession of all
existing executive instructi''ons, tho Government have

now decided to lay doryrl. the Advertisement Policy

and Rules of the State Government as follows:-

ADVERTISEMENT POLICY OF THE GOVER-

NMENT OF NAGALAND AND RULES

THEREOF.

1. DEFINITIONS :

(1) "Government" means the Governnrent of
Nagaland in the. Infornration & Public Relat-

ion Department.

(2) "Advertisement" means all Government Adve-

rtisements and Advertisements of all State

Undertakings of Nagaland and Statutory

Bodies, released through the Information and

Public Relation Department of thp Govern-

ment'of Nagaland.
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(3) "NewspaperD means Daily Newspapers and
includes all Bi - Weekty and Tri - Weekly
and Weekly Newspup.rr.

(4) "Periodical" includes Fortnightly, Monthly,
Bi - Monthly and Quarterly Publications.

(5) f'Classified Advertisement" is that Advertise-
ment which is published in compact section
of a newspaper, under specified heads. as
opposed to display advertisement. This inc,
ludes the following:

(a) Situation vacant;

(b) Tender and auction noticq and
(c) Statutory notices and miscellaneous

announcement.

(6) "Display advertisement" is that which is
conspicuous display of contents arrd is published
covering a full page of the paper or so. as
opposed to the classitied advertisement. This
includes the following :

(a) Mass campaigns ; and
(b) Sales promotion.

(7) o'Commercial Advertisement,, means adverti-
sement emanating from State Government
undertakings and those connected with any
comjnercia{ schemes, the cost of publication
of whicb_is_bgrne bv the _client conceined,
at the rate fixed by the papers concerned.


