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GOVER\IMENT OF NAGALAND

Information and Pubhc Relatlon Department
NOTIFICATION

B, Kohlma, the 15 October 1985.

'No. IPT (PUB) -2/2/83: The questxon of fra-
ming the ‘advertisement policy - and ‘set of Rules for
the “issue of  Government advertisement and’ the adv-
ertisement of ‘the State Undertakmge and “6ther Sta-
tutory Bodies has been‘ under consideration of the
Government for sometime. In supersession of all
existing executive instructions,  the Government have
now decided to lay down the Advertisement Policy
and Rules of the State Government as follows :-

ADVERTISEMENT POLICY OF THE GOVER-
NMENT: OF NAGALAND . AND = RULES
THEREOQOF.

1. DEFINITIONS :

-(1) «Government” means the Government of
Nagaland in the, Informatlon&Pubhc Relat-
ion Department.

(2) “Advertisement” means all Government Adve-
rtisements and Advertisements of all State
Undertakmgs of Nagaland and Statutory
Bodies, released through the Information and
Public Relation Department of the Govern-

“‘ment” of Nagaland.






